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Alternative

REPORT

REFUTE

IGNORE

DIALOGIE

TIPS!
<< Respond directly to the hate 
message or the repressive 
narrative

<< Consider your target 
audience

<< Research the facts, support 
your argument with objective 
sources

<< Address why the original 
information is incorrect

<< Find people who support 
your answer

<< Let go of the original 
message

<< Consider your target 
audience

<< Present a positive message

<< Find people who support 
your vision

<< Think about which channels 
you want tu use

<< Too rude for words? 
Don’t be afraid to delete, 
especially on your own wall 
or page.

<< Report to social media 
channels and online forums. 
That way they can take 
action.

<< In case of a breach of law 
(i.e. a call for violence), 
report to a watchdog or the 
police.

<< Keep your reaction to the 
point

<< Don’t blame anyone

<< Draw a line for everyone 
(not just the messenger of 
this one hate message)

<< Don’t pay attention to 
the hate messenger or 
bystanders

<< Do talk to friends/family/... 
about what happened and 
what you witnessed

<< We want to understand the 
other person, not convince 
them!

<< Begin with a factual description 
of what you saw or heard

<< Leave room for your emotions 
and those of your interlocutor, 
but don’t get bogged down by 
them

<< Try to understand the needs 
behind the emotions

<< Indicate your common needs

<< Think about how you can 
address thos common needs 
together

DRAW A LINE

ALTERNARRATIEF
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